INVESTING IN THE DIGITAL LITERACY
RESOURCES OF COLLEGE OF
CHARLESTON STUDENTS, FACULTY
AND STAFF
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WHERE WE ARE

The fact of the matter is that if you don’t have
a device, you’re stranded; you’re left behind. The
College of Charleston’s laptop requirement is enough
to testify. There are, of course, ways that the college
addresses inequities amongst its students. For many
of those students who cannot afford to purchase a
device and necessary software, there are options for
financial aid or rentals available. However, it’s not an
entirely consistent or inclusive program. It’s not
available to every student and the hardware is usually
loaner, meaning students who graduate and still can’t afford to purchase their own may have to
enter into post-grad life without reliable access to a device.

“It’s become
increasingly obvious
that much of modern
life is reliant upon
digital technology.”

Like these rental programs, others at CofC are well-intentioned, but not necessarily
executed in the most effective manner. There are many technology resources available, but they
aren’t common knowledge, and their presentation on the CofC website is not as organized as it
could be. This leaves students scrambling to first find, and then understand, the many digital
technology resources that are available to them.
Since the start of the Covid-19 pandemic, it’s become increasingly obvious that much of
modern life is reliant upon digital technology. We use it to communicate with friends, family,
coworkers, peers, professors, and communities. We use it for entertainment, for work, for school.
And we use lots and lots of different platforms and programs. It’s not far from the truth to say that
we need digital technology to survive. As part of ENGL 316: Writing and Literacy, I was able to
interview a fellow classmate about her daily use of digital technology. My findings, put simply,
are that College of Charleston students are reliant upon digital technology; they use it for
everything, all aspects of academic, professional, and social life, whether they like it or not.
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WHAT IS DIGITAL LITERACY?

Digital literacy, at its most basic, is the understanding of digital technologies, including the
ability to use those technologies, produce content with them, and engage appropriately with
different online communities.
Currently, digital literacy is dominated by polymedia, meaning that people are jumping
back and forth between different platforms and performing different digital tasks or consuming
different digital content within a short period of time.
Student learning at the College of Charleston majorly involves polymedia; students engage
via Zoom, Oaks, Microsoft Office, Google Drive, and so on, as well as with digital technologies
and platforms specific to their majors.
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WHERE WE WANT TO BE

Per its Strategic Plan, the College of
Charleston has several goals that would be aided by
an organized technology initiative. In order to
achieve academic excellence—and subsequently
higher retention and graduation rates— students
require innovative, equitable programs to get them
the resources necessary to success. A good part of
this means financial resources and support when it
comes to digital technology. As the strategic plan
puts it, “access to and reliability of technology
resources [will] provide high quality learning experiences both on and off campus”. Especially
now during the COVID-19 pandemic, most learning takes place online and equipping all students
with the tools they need to succeed will benefit them academically now and beyond the college
experience in their professional careers.

“Students require
innovative, equitable
programs to get them
the resources
necessary to success.”

Part of this aim involves creating digital literacy curricula as well as resources for
autonomous learning. As mentioned earlier, the college already offers many digital technology
services and resources, such as student instructional technology and Apps Everywhere; however,
student awareness of these resources is low, and thus, many do not benefit from them.
Finally, the college also aims to invest not only in its students but in its faculty and staff as
well. In order for professors to implement “innovative teaching models and practices”, they need
to know how. To promote and foster “professional growth” and “lifelong learning”, faculty and
staff need to be given the tools to do so.
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HOW WE GET THERE
The College of Charleston wants to create a support system for its students, faculty, and staff.
This is how it gets there. Firstly, an Ad hoc committee needs to be formed, which will be charged
with the future development of a digital literacy initiative. Then, the solution is three-fold:

1. Increase accessibility of existing digital
technology programs and resources
2. Institute a digital literacy component into First
Year Experience courses
3. Expand and advertise digital literacy tools for
faculty and staff

(1) Accessibility to Digital Technology Resources:
The college must organize and centralize all technology resources into one place—as an allinclusive page on the CofC website, for example—in order to make these services more accessible
to students, faculty, and staff. This would make finding specific resources, as well as general
exploration, much simpler. And, as a result, student, faculty, and staff success will have one less
hindrance. Secondly, the college must improve upon its loan-out program for personal devices.
This means providing all students with the opportunity to access free digital devices, software,
WIFI, and access to maintenance services, regardless of their financial situation. This should be
an opt-out sort of program, not one that has qualifications.
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Anecdotal evidence suggests that many students will already have their own personal devices
and will not need to participate in this program. However, many students who have difficulty
affording devices, but do not qualify for financial aid, are left out of the current program. For
example, technology services have a limited number of rental laptops.
As we know, without a personal device, students are left behind and cannot participate in
school, making this portion of a new digital literacy initiative one of utmost importance.
Furthermore, laptops given as part of this program should not be part of a rental system, but rather
should become property of each student, which they can use after graduation and into their
professional careers if need be.

(2) Digital Literacy as a First Year Experience:
Informational resources will be introduced to new students by incorporating a digital literacy
component into existing First-Year Experience courses. These courses, which incoming freshman
at the college are already required to take, are meant to integrate them into the academics and the
culture at the school. This would involve a brief digital literacy unit during which students are
made aware of CofC’s many digital technology resources and services, consisting of 1-2 class
periods.
The Honor’s College FYE, Beyond George Street, already does a unit similar in concept,
asking students to find, explore, and report back on various CofC resources, such as Cougar
Counseling or the Center for International Education. The digital literacy unit could include
accessing the library’s databases, getting free student subscriptions to digital applications and
programs—such as are available with AppsAnywhere—, and using external learning platforms,
such as LinkedIn learning, which are free to access by students.
The digital literacy component of FYEs would be less about how to use specific digital
technologies, but more so where to find the college’s many digital resources. Anecdotal evidence
suggests that many students will already have the digital technology experience to figure it out on
their own. They just need to be made aware of the resources and tools available to them.
Additionally, since FYEs are not General Education Courses, this might not cover every student,
however it will mean that the large majority of students would still take part in this instruction.

7

(3) Expanding and Advertising Digital Literacy Tools for Faculty and Staff
In order to have a fully thriving College of Charleston community, the school must invest in
its employees as well as its students. As part of a new digital literacy initiative, all faculty and staff
should be included in certain resources and programs, including providing digital literacy courses
regarding different digital technologies.
The college already provides some access to digital training programs for its employees, such
as LinkedIn Learning. However, digital technologies, and our use of them, are always changing
and growing. With it should expand the coverage of digital technology training for CofC faculty
and staff.
Furthermore, better advertisement of these resources is necessary for increased participation.
This would support professors in learning new teaching methods and all employees in acquiring
digital technology skills to grow professionally and advance their careers.
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